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Kenny Thomas Over the past 11 years
Kenny has worked as a graphic designer
and art director for some of South Africa’s
big-name agencies (Hunt Lascaris,
Herdbuoys McCann Erickson and J.
Walter Thompson) and has won
advertising awards which include Loeries
and Pendorings. He’s had the opportunity
to work on some of South Africa’s largest
accounts including Coca -Cola, South
African Airways, South African Breweries,
Unilever, Genfoods, Loreal, Foodcorp,
S.A.B.C, Caltex (Texaco), Department of
Labour, Eskom, Delta Motor Corporation,
Markham, RJL to name a few.

Michael Stallenberg Been working as
designer for last 11 years. Mentionable
achievements are work on the re-
branding of South African Airways in
1996 at Futurebrand (futurebrand.com),
New York. Attended Central Saint
Martins summer Typography sessions
in 1997. Art director/designer of the
Design Indaba Magazine
(designindabamag.com) from 2000-
2003. Responsible for the media
campaign for the “First African in Space”
project, and its off-spring the
“Hip2Bsqgaure” campaign. Various
projects in London (researchstudios.com)
and Brussels (funcke.be).
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Pam Golding Properties

|
Woolworths
Friesland Milk Nigeria

British American Tobacco
Cash Crusaders

Sound Central

UNESCO

Iziko Museums

Twiice International

Hunter’s Dry

PetroSA

Dubai Fashion Week
CREATESA

Department of Public Works
Department of Science and Technology
South Africa Expose

Cape Film Commission
France Production

Old Mutual

The Deal Magazine

African Cream Music
Design South Africa

Pure Publishing

Jian
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UNESCO Branding for Affican
Heritage conference held in

Durban, South Africa on
protection of world heritage sites
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UNESCO African World
Heritage Fund. Branding for
2nd conference held in
Johannesberg, South Africa




Logo design
for a sub-brand of Cash

Crusaders specialising in
audio equipment.




France Production
Promotional and corporate
idnetity design for a French
stills production company







THEafrican
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African Cream Music
Logo for a record label that

distributes African music
both locally and abroad




THEafrican
urbanxPERIENCE

THEAfrican THEafrican
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Cd series for different genres
of music under the AC label



Cape Film Commission Logo

for CFC, official advocate for feature
film, television, video, commercials, &
stills photography production industry
in Cape Town. Table mountain its

famous backdrop
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Centre for aspiring
artists to have access to internet

& network with like-minded
people in the industry
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South Africa Xposed a campaign
driven organisation whose mission

it is to internationally market the
South African commercials industry




South Africa Xposed Poster
campaign used at the 2006 Cannes
Advertising Festival to promote
South Affica as location destination
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Design South Africa (TISA), a division
of the dtti is charged with the primary
responsibility of developing South
Africa’s fashion/textile industries. Design
South Africa represented South Africa
at The Magic Show in Las Vegas
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Five Continents. One Rhythm

British American Tobacco
Commissioned by Ogilvy to developed

identity for Peter Stuyvessant. The
Peter Stuyvessant brand is referred to
as “STAVA” in the townships




British American Tobacco
Commissioned by Ogilvy to developed
campaign aimed at urban township
youths encouraging them to excell.







Pam Golding Properties National
ad campaign developed for South
Africa’s biggest real estate company.
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A member of
Savills Intemnational

Discover the place that makes you happiest

What makes you happiest? it's a question we seek to answer everyday.
Because it’s only through understanding your individual needs that
we can truly be of service. The same dedicated service, p ofessionalism

and integrity that we’ve sought to deliver for over 30 years. All of
which strives to do one simple thing: leave you smiling

PAM GOLDING

PROPERTIES

www.pamgolding.co.za
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Why settle for the common garden variety when you can have the pick of the bunch?

TW//CE

INTERNATIONAL

Exclusive furniture for working, learning and living

ster Road, Parktown, Johannesburg, 2193, (011) 727 8800

70-72 Bree Street, Cape Town, 8001, (021) 487 9060, www.twiice.com
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Twiice International provides
furniture solutions to the South
African market through the sale of
imported designer products




DEMOCRACY

Iziko Museums commissioned
to design a corporate identity for

an exhibition, celebrating ten years
of democracy in our country




kenny@creativnativs.com +27 83 492 7775
michael@creativnativs.com +27 82 539 6047
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